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Background

ABOUT PERSONA-ID

PERSONA-ID, Canada Media Fund’s (CMF) self-identification system, allows any individual
connected to a CMF program application to disclose their demographic and social identity
information. As of February 2024, there were an estimated 11,000 registered users of PERSONA-ID.
Eighty-three percent of key personnel connected to an application submitted to CMF's programs
in 2022-2023 completed the voluntary form. For more information, the CMF 2022-23 Demographic
Report can be viewed here.

ABOUT THE STUDY

The CMF sought to survey the population of PERSONA-ID users to gain feedback on the overall user
experience with the system, their perceptions on data collection, and reporting in general,
including the assessment of:

» Ease of registration and access to the PERSONA-ID webpage and account platform;
» Level of comfort with the type of questions asked and the options available to respond;

» Expectations on the use and reporting of their aggregate data internally and with other
stakeholders (i.e., broadcasters);

» Trust and understanding that CMF will use and protect their data responsibly; and

+ The need and potential benefits for the industry of having (or not) more reliable data collection
and reporting systems.
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https://cmf-fmc.ca/news/canada-media-fund-releases-2022-23-demographic-report/

Methodology & notes

METHODOLOGY

* |psos hosted an online survey. To maintain the confidentiality and anonymity of respondents and PERSONA-ID
registrants, unique alphanumeric codes were generated for each PERSONA-ID user. These codes were then sent
to Ipsos without any identifiable information associated (i.e., only the codes were shared with [psos), which were
used to generate unique survey links for each code. The CMF sent email invitations to participate in the survey to
each PERSONA-ID user with their unique link included in the email.

« The survey was open between February 19 and March 20, 2024. The CMF sent out reminder emails to PERSONA-ID
users (as identified by lpsos only by their unique alphanumeric code) who had not already completed the survey
on February 29 and March 12, 2024.

« Atotal of 1,445 PERSONA-ID users completed the survey. The overall response rate was 13%.

+ Data were weighted to reflect the known universe of PERSONA-ID users by disability and region. All other
demographic groups were represented in alignment with the PERSONA-ID universe.

NOTES:

+ For the purposes of analysis, because the group encompassing those self-identifying as Central or North Asian
comprised n=6 responses, these individuals have been grouped with the broader Racialized Communities
category (including those identifying as one of the following groups: Black, Latin American, Middle Eastern or
North African, South Asian, Southeast Asian, East Asian, Indigenous Peoples from outside of Canada).

« Inthis report, percentages may not always add up to 100% due to rounding or due to multi-select responses.

+ "“Refused to answer” is used throughout this report when respondents selected "“prefer not to answer” to PERSONA-
ID demographic and social identity questions. “Prefer not to answer” is used throughout this report when
respondents selected “prefer not to answer” to survey questions. @
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Ipsos’s survey structure

PERSONA-ID
QUESTIONS

Survey questions
replicated the
PERSONA-ID
questionnaire for two
purposes: to help
participants recall their
initial experiences when
completing the
PERSONA-ID
questionnaire; and to
use the collected
information for analysis.

6— ©lpsos

ASSESSING
PERSONA-ID

Gathered feedback on
the PERSONA-ID
questions themselves
including level of
comfort with questions
and response options
(asked among all); level
of comfort with
descriptions (asked
among relevant identity
group only, where
applicable). Open-
ended questions were
also asked about level
of comfort/discomfort.

USABILITY RATINGS
OF PERSONA-ID

Gathered feedback on
ease of use and
difficulties experienced
with PERSONA-ID.

ATTTIUDES ABOUT
DATA COLLECTION

Gathered perceptions
of PERSONA-ID meeting
its objectives, attitudes
about data collection,
and trust in the CMF to
manage and use the
data.

INDUSTRY
CHARACTERISTICS

Questions about type of
media, roles in industry,
as well as an open-end
asking for final
comments.

A question regarding
interest in future
research was also
asked.
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Overall, the vast majority of respondents (90%) find PERSONA-ID easy to use. The
majority also say they are comfortable with the PERSONA-ID questions and

1 responses across the five sections that ask about demographic and social identities
(ranging between 69% saying they are comfortable with the gender and sexual
orientation section and 84% saying the same for the Indigenous identity section).

A maijority agrees that PERSONA-ID serves its intended purpose (62%); feel they
were adequately infformed by the CMF on how data is collected and used (77%);

2 trust the CMF to be transparent in their reporting of data (77%); and feel confident in
the CMF'’s security measures for protecting this data (76%).

comfortable with the PERSONA-ID questions and responses. Stated discomfort is
primarily driven by those who refused to answer about their demographic and
3 social identity. However, those living with a disability are more likely to say they are
uncomfortable with the disability identity section than other groups. Respondents
F I N D I N GS overall were also less comfortable with the gender and sexual orientation questions,
not seeing why they are relevant.

K E Y A consistent but smaller proportion, roughly one-quarter, say they are not

Among those not comfortable with PERSONA-ID, concerns include privacy/security
concerns, disagreement with the approach, perceived risk of discrimination, and

4 focus on personal identity rather than one’s individual artistic merit. In fact, there
are broader concerns including seven in ten (71%) of all respondents who say they
are concerned about the potential misuse of identity data and six in ten (59%)
feeling their demographic information could be used to discriminate.

Moving forward, some respondents voiced the desire for transparency and further
5 communication about the use of PERSONA-ID data and how it would benefit those
across the industry.
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SOCIAL IDENTITY
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Demographic and social identity characteristics

GENDER (D5)

Bl woman 4%, 8%

\.

B van

GENDER DIVERSE

| PREFER NOT
TO ANSWER

OFFICIAL LANGUAGE MINORITY (D3c)

YES - FRANCOPHONE 5% 5%

OUTSIDE OF QC ‘v, 5%

YES — ANGLOPHONE
INQC

NO 85%

| PREFER NOT
TO ANSWER

Base: All respondents (n=1445)
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INDIGENOUS PEOPLES (D7)

First Nations: Status and non-
status individuals who are
citizens, recognized members

. or direct blood relatives of a
self-governing band, a
reserve-based community, or
a larger tribal group.

Métis: Individuals who are
culturally distinct from First

. Nations and Inuit and have a
direct line of Métis ancestry to
a known Métis settlement,
community, or family group.

Inuit: individuals recognized
as the First Peoples of the
arctic regions of Canada
including Nunavut, Nunavik,
Nunatsiavut, and parts of the
Northwest Territories, whose
relatives are also in
Greenland and Alaska.

NO

Il | PREFER NOT TO ANSWER

2%

3%

89%

6%

2SLGBTQ+ (Dé)

YES

P

69%

NO, | IDENTIFY AS A
STRAIGHT OR
HETEROSEXUAL AND
CISGENDER PERSON

| PREFER NOT
TO ANSWER

LIVING WITH 1+ DISABILITIES (D11)

. iR |

NO

| PREFER NOT 82%
TO ANSWER



Racial or ethnocultural identity

STANDARDIZED CATEGORIES (D8)

56% 21% 5% 6% 8%

White or of European Racialized Indigenous Peoples to None of the above | prefer not to answer

Descent only communities Canada (First Nations,
Métis, or Inuit) only

w | J J ' J |
6% 5% 4% 4% 3% 2% 1%

Black (or Afro- East and/or South Asian only* Mixed with white Cenftral/North Asian Latin American Mixed racialized
Canadian) only* Southeast Asian only + MENA~ + only* only
only* Indigenous Outside

of Canada only*

Base: All respondents (n=1445). Total does not add up to 100% due to rounding. ~MENA= Middle Eastern/North African
NOTE: The standardized identity categories above marked with a star (*) are considered "Racialized Communities” by the CMF.
D8. The standardized category that best describes my racial or ethnocultural identity is (You may choose a single option that best describes your ethnicity or regional
descendancy, or more than one if you consider yourself a bi or multiracial person).

11- ©Ilpsos For the purposes of analysis, because the group encompassing those self-identifying as Central or North Asian comprised n=6é responses, these individuals have been
grouped with the broader Racialized Communities grouping (comprising those identifying as one of the following groups: Black, Latinx, MENA, South Asian, Southeast

Asian, East Asian, Indigenous Peoples from outside of Canada).
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PERSONA-ID questionnaire: Ease of use

AMONG TOTAL RESPONDENTS
Nine in fen PERSONA-ID users say it was easy for them to complete the questionnaire. Only 6% say it was

difficult to complete.

VERY | PREFER NOT

SOMEWHAT SOMEWHAT
DIFFICULT TO ANSWER

VERY
] EASY DIFFICULT

EASY
X

90%

EASY
T2B

6%

DIFFICULT
B2B

Base: All respondents (n=1445)
B1. Based on your experience in completing the PERSONA-ID questionnaire, overall, how easy or difficult would you say it is fo complete?
B4. Besides PERSONA-ID, in the last two years, have you registered to or completed any other demographic self-identification questionnaires for the media

industry in Canada?
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Proportion of respondents identifying with each demo/social identity group

AMONG TOTAL RESPONDENTS

In Section 1's PERSONA-ID questions, 14% survey respondents self-identified as 2SLGBTQ+, 5% as Indigenous, 21% as belonging to a racial or ethnocultural
group, and 9% as living with a disability. Respondents were most likely to refuse to answer on 2SLGBTQ+ identity (16%) than on other demographic/social
identities (Indigenous - 6%, racialized communities - 8%, and living with disabilities - 9% refused to answer).

YES NO REFUSED TO ANSWER
bl [ EACH IDENTITY QUESTION
89%
82%
69% /1%
21%
14% 16%
8% 9% 9%
m o -
I [ I L] -
2SLGBTQ+ INDIGENOUS RACIALIZED COMMUNITIES LIVING WITH A DISABILITY

14 - |
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Level of comfort with questions/response options for each
PERSONA-ID section

AMONG TOTAL RESPONDENTS

In Section 2, Assessing PERSONA-ID, roughly eight in ten survey respondents said they were comfortable (“very” or “somewhat” comfortable) with the
questions/responses for each of the sections of the survey, with the exception of the gender identity and sexual orientation section in which only 69% said

they were comfortable.

84% 789, 81%

81%

69%

SECTION 1. PERSONAL SECTION 2: SECTION 3: SECTION 4: SECTION 5:
INFORMATION SECTION GENDER & SEXUAL INDIGENOUS PEOPLES RACIALIZED COMMUNITIES DISABLED PERSONS OR
ORIENTATION TO CANADA PERSONS WITH DISABILITIES

How comfortable are you with the questions asked and/or response options provided for the

questions you completed in this section? Red box = significantly lower than other groups E
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Level of comfort with questions/response options for each
PERSONA-ID section

AMONG EACH IDENTITY GROUP AND AMONG THOSE WHO REFUSED TO ANSWER IN EACH GROUP

The level of comfort with different PERSONA-ID sections (questions/responses) among the respective social and demographic identity groups is high,
ranging from 78% for those living with a disability and 79% for gender identity/sexual orientation at the lower end to 89% for racialized communities and
92% for Indigenous identity at the higher end. The level of comfort among those who refused to answer each identity question is significantly lower.

] REFUSED TO ANSWER
EACH IDENTITY QUESTION

IDENTIFY AS RACIALIZED IDENTIFY AS LIVING
INDIGENOUS COMMUNITIES WITH A DISABILITY
92% 89%
79% /8%
22% 24% 19%
n=79 n=78 n=308 n=107
SECTION 2: SECTION 3: SECTION 4: SECTION 5:
GENDER & SEXUAL INDIGENOUS PEOPLES RACIALIZED COMMUNITIES DISABLED PERSONS OR
ORIENTATION TO CANADA PERSONS WITH DISABILITIES

How comfortable are you with the questions asked and/or response options provided for the

16 — ©lpsos B . . . .
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Level of comfort with language used in description for each
PERSONA-ID section

AMONG EACH IDENTITY GROUP (QUESTION ASKED ONLY AMONG THOSE IDENTIFYING WITH EACH GROUP)

Among each demographic and social identity group to which specific terminology applies, the level of comfort with the language used in the
description in the PERSONA-ID survey is very high (ranging from 81% to 93%), though those living with disabilities rate their comfort lower than other groups

(81%).

IDENTIFY AS RACIALIZED IDENTIFY AS LIVING
INDIGENOUS COMMUNITIES WITH A DISABILITY
93%
87% 90%
81%
SECTION 2: SECTION 3: SECTION 4: SECTION 5:
GENDER & SEXUAL INDIGENOUS PEOPLES RACIALIZED COMMUNITIES DISABLED PERSONS OR
ORIENTATION TO CANADA PERSONS WITH DISABILITIES

How comfortable are you with the language used in the description of the term [INSERT GROUP]?

17 - ©lpsos .
Red box = significantly lower than other groups



Summary snapshot of concerns around demographic and social identity
questions (among total respondents)

GENDER AND SEXUAL

ORIENTATION

27% not comfortable with
question/responses asked in
PERSONA-ID

8% not comfortable with
description

16% refused to answer

+  Specific concerns regarding
the inclusion of gender identity
and sexual orientation
question, particularly
compared to other sections

»  Perceived invasion of privacy,
irrelevance to artistic merit

+ Limitations of the provided
categories (i.e., add aromatic,
should not conflate
genderqueer and queer or
bisexual and pansexual,
concerns over where
demisexual belongs)

18 — ©lpsos

INDIGENOUS PEOPLES

8% not comfortable with

question/responses asked in PERSONA-

1D

7% not comfortable with description

6% refused to answer

Desire to represent the Indigenous
community more fully (e.g.):

—  Many West Coast Indigenous
languages not included

— Definition of Métis is too broad

— Anishinaabe not included

— Tribes/Tribal should not be used in

reference to First Nations

— Wording change to "Indigenous
Peoples in what is now called
Canada”

RACIALIZED COMMUNITIES

18% not comfortable with
question/responses asked in
PERSONA-ID

15% not comfortable with
description

8% refused to answer

+ Concerns about virtue signaling

rather than meaningful change

*  Overdllinitiative perceived as

being divisive

*  The desire for expansion of

“European” and “African” to be
more inclusive and adding
“Jewish”

LIVING WITH A DISABILITY

12% not comfortable with
question/responses asked in
PERSONA-ID

17% not comfortable with
description

9% refused to answer

. Concerns about privacy,
discrimination, and the
relevance of collecting data
on ability and disability,
parficularly in the context of
arts funding

* Lack of specific inclusion of
ADHD and conflation of
autism and
neurodivergence, closed
captioning not being the
same as CART



Reasons for discomfort with PERSONA-ID
questions

Among the 8% to 27% (see previous slide) of those who expressed discomfort with a
section(s) of the PERSONA-ID questionnaire, many comments focused on broader
concerns with privacy, data security, self-disclosure, and the standard by which
their work would be judged.

« Comments expressed significant discomfort with
the personal and sensitive nature of the
demographic questions asked, especially those
around gender identity and sexual identity.

* These respondents largely did not see how these
factors were relevant to their work, did not trust
how the data would be handled, and feared it
could lead to discrimination.

* Many felt funding decisions should be based on
merit, not demographics.

Base: Were uncomfortable with the questions/responses asked (n=235)
A2a. What aspect of the questions and/or responses asked in this section makes you uncomfortable?
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I'm tired of being asked these questions so that others can
discriminate against me since I'm a white, straight male.
I'm tired of gender politics playing a role in creativity, I'm
tired of losing work due to these gender and minority-
based policies, and I'm tired of the CMF numbering me
;ike cattle and asking all this in order to make sure | work
ess.

I don't consider my gender or sexuality to be anyone
else's business. | especially don't want to be in a
database categorized in that way. These are not
anywhere near to defining traits of my identity, and |
object to being put in that box.

The consistent effort for inclusion appears to be a
pendulum that has swung foo far and ignores merit,
experience, and actual efforts to improve the talent pool
in place of having blanket 'representation.’

| am looking forward to a point in time in the future where
people can be measured and respected solely for their
quality of character and degree of experience. Race and
Gender are only two of MANY factors that could be used
fo determine someone's worth to cafch a break and
jump ahead. What about the many, many other visible
and invisible disadvantages people have to overcome?

[...] You cannot convince me that this information is
secure. Hacks happen all the time and now you have
created a list of targetable people.




PERCEPTIONS OF
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Agreement with PERSONA-ID serving its purpose

BY TOTAL RESPONDENTS

Six in ten (62%) agree that PERSONA-ID serves its intended purpose, though one in five say they either disagree or don’'t know one way or another.

STRONGLY SOMEWHAT SOMEWHAT STRONGLY ,
W cree AGREE DISAGREE B DisAGREE | DON'T KNOW

PERSONA-ID’s purpose:

. Inform decision-making on future changes

. 17%
to CMF Programs and policies %

. Determine eligibility to and compliance
with programs, incentives, and
requirements

. Detect inequities in access to funding and 21%
representation e o
- Follow trends and patterns in participation DIS@Q%REE

in CMF Programs and initiatives 399

. Report to stakeholders and the public on
who has been accessing CMF funding

Base: All respondents (n=1445)
DD1. To what extent do you agree or disagree that PERSONA-ID serves the above purpose?
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PERSONA-ID serving its purpose (62%, n=907)

Many see PERSONA-ID as a tool for promoting equity and inclusion in the
industry through data-driven insights and targeted initiatives, while
protecting individual privacy.

Respondents see PERSONA-ID enabling the CMF to direct funding and
opportunities to historically marginalized communities, and the systemis
seen as a tool to "level the playing field' and make the industry more
equitable and reflective of Canada's diversity.

Respondents also see data collection as necessary for driving positive
change in the industry. PERSONA-ID is considered part of CMF's efforts to
modernize and adapt to an evolving landscape.

However, its long-term success hinges on translating the information
gathered into tangible, positive changes in policies, programs, and
representation.

While supportive overall, some respondents qualify their approval by

emphasizing that the ultimate impact depends on how the data is actually

used to inform meaningful reforms and support underrepresented voices.

It's good to collect data on what people are to see how
diverse or un-diverse and industry can be. With data
informed decisions we can make our industry better.

It is built to classify demographics to take data and
hopefully support those who apply.

It is very important that employers not have access to
information such as: Sexuality and disabilities as many
employers are biased, and as such | am pleased that CMF
Persona-ID is separate from employers. More security could
be in place to make sure individuals are using personal and
not company email addresses to help protect the employer
gaining access to very personal information.

| have been on the advocacy side of the industry in
addition to holding a role on the creative side. | have
seen firsthand how stats and quantitative data can be
powerful force for driving change and a tool to increase
awareness. Facts are irrefutable as long as the
methodology is sound.

DD3. Why do you think PERSONA-ID is serving this purpose?
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While some see the positive intent behind PERSONA-ID, the dominant
view is that the system is flawed in both concept and implementation.

There are concerns it advantages certain groups over others or creates
"reverse discrimination,” especially against white males. Some believe it
amounts to identity politics trumping creative abilities, while others are
concerned about the collection of private information being used
against them.

It is thought that the system creates extra work, slows down processes,
and overcomplicates applications. Further, access inequities persist as
PERSONA-ID favors those already connected to the funding system.

Respondents call for a more nuanced, less invasive approach centered
on equitable access, supporting underrepresented voices, and
rewarding creative excellence.

Greater transparency and evidence of impact are needed to allay
concerns that it is ultimately misguided and counterproductive.

PERSONA-ID not serving its purpose (21%, n=294)

This tool dictates that creators no longer get to choose who
they want to work with and creates artificial partnerships to
“check the boxes” of the performative ally empire of the
Canadian bureaucracy. It's a waste of time and money that
would [be] best [utilized] in actually creating content
in_s;;qead of telling people who they can and cannot work
with.

It captures the gender and ethnocultural identity of the
individual replying, but doesn't reflect other relevant parts of
their life experience which might have an impact on the

representation of fraditionally marginalized groups. e.g.
having a trans child, or marrying info another culture.

| do not believe in the intrusive manner in which this program
is being used. There is scant acknowledgement of
requirements for privacy between the citizen and a
government agency. The questions asked on the surveys
would not be permitted in any other workplace situation
between an employer and employee in Canada.

| distrust that the collection of information is solely for
demographics, but it is being used to discriminate against
me.

DD2. Why do you think PERSONA-ID is NOT serving this purpose?
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Feel adequately informed by CMF on how data is collected and used

BY TOTAL RESPONDENTS

Three-quarters (77%) feel they have been adequately informed on the CMF website and via communications on how their data is collected and used.
Roughly a quarter disagree.

. STRONGLY SOMEWHAT SOMEWHAT . STRONGLY | DON'T
AGREE AGREE DISAGREE DISAGREE KNOW

15% 77% Agreement higher among:
| feel that | was -
adequately informed on AGREE
the CMF website and U2 {PLSIACT) Women (82%)
through overall Over 40 years old (79%)
communication on how 11% 23% Not 2SLGBTQ+ (82%)

my data is collected and

used. Indigenous (90%)

BQDE!S(;&(GEE(EEL) Racialized communities (84%)

Base: All respondents (n=1445)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree

DK EXCL = "don't know" responses excluded
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Trust the CMF to be transparent in reporting of data

BY TOTAL RESPONDENTS

Three-quarters also say they trust the CMF to be transparent (77%) in the reporting of the data from PERSONA-ID and how it will be used in decision-
making. Roughly a quarter disagree.

. STRONGLY SOMEWHAT SOMEWHAT . STRONGLY | DON'T
AGREE AGREE DISAGREE DISAGREE KNOW

77%

| trust the CMF to be
transparent in the
reporting of the data
from PERSONA-ID and

Agreement higher among:

AGREE DK EXCL
« Women (83%)

T2B (DK EXCL)

how it may be used to 1% + Not 2SLGBTQ+ (85%)

inform future decision- 23% + Indigenous (90%)
making. DISAGREE - Racialized communities (89%)
37% B2B (DK EXCL)

Base: All respondents (n=1445)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree

DK EXCL = "don't know" responses excluded
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Confident in CMF’s security measures

BY TOTAL RESPONDENTS

Similar to other measures of frust, three-quarters (76%) are confident the organization has security measures in place to protect their personal information.

A quarter disagree with this statement.

. STRONGLY SOMEWHAT
AGREE AGREE

19%

| am confident that the
CMF has security

measures and policies
protecting my personal
information. 10%

Base: All respondents (n=1445)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree

DK EXCL = "don't know" responses excluded
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SOMEWHAT . STRONGLY
DISAGREE DISAGREE

76%

AGREE
T2B (DK EXCL)

247,

DISAGREE
B2B (DK EXCL)

| DON'T
KNOW

Disagreement higher among:
DK EXCL
Gender diverse(33%)
2SLGBTQ+ (27%)
Living with a disability (32%)
White (24%)

Online video content creators
(28%)




ATTITUDES
ABOUT DATA
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Perceptions that identity poses barriers to full participation in industry

BY TOTAL RESPONDENTS

Just under six in ten say their identity poses barriers or obstacles for their full participation and success in the industry. Just under three in ten disagree that

this is the case for them, while around one in ten aren’'t sure.

SOMEWHAT
DISAGREE

. STRONGLY SOMEWHAT
AGREE AGREE

12%

277

15% DIS@QC;REE

Base: All answering (n=1444)

STRONGLY | DON'T
DISAGREE KNOW

PREFER NOT
TO ANSWER

Agreement is significantly higher among:
- Those who are gender-diverse (75%)
- 2SLGBTQ+ respondents (67%)

- Those belonging to racialized communities
(75%), particularly those who identify as Black

(85%), with disagreement higher among those
who are White (33%)

- Those living with a disability (80%)

DD5. To what extent do you agree or disagree that your identity poses barriers or obstacles for your full participation and success in the industry?2
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Support for data collection to support underrepresented groups

BY TOTAL RESPONDENTS

A vast majority of PERSONA-ID users (88%) agree that there should be measurable goals to support the representation of Indigenous and
underrepresented groups in the industry

. STRONGLY SOMEWHAT SOMEWHAT . STRONGLY | DON'T
AGREE AGREE DISAGREE DISAGREE KNOW

. 88% Agreement higher among:
| believe there should be S Bl
measurable goals to AGREE '
support meaningful 2B (DK EXCL) « Women (93%) and gender-diverse
representation of (76%)
Indigenous Peoples and 12% « Under 40 years old (91%)
other underrepresented 39% ° . Indigenous (97%)
groups in the industry. ° DISAGREE . Racidlized communities (96%)

B2B (DK EXCL)

Base: All respondents (n=1445)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree

DK EXCL = "don't know" responses excluded
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Importance in collecting demo/social identity info about shareholders

BY TOTAL RESPONDENTS

Seven in ten PERSONA-ID users (72%) agree that it is important to collect information about shareholders.

. STRONGLY SOMEWHAT SOMEWHAT . STRONGLY | DON'T
DISAGREE KNOW

AGREE AGREE DISAGREE

72% Agreement higher among:

| think it is important to AGREE DK EXCL
collect demogrdphic T2B (DK EXCL) Women (82%)
G?d social identity 2SLGBTQ+ (83%)
information about :

A Ind 96%
shareholders, i.e. who 2% 28% felgEnes ( _7) -
own(s) the IP of projects. Living with a disability (81%)

DISAGREE Key roles (73%) and other roles
31% B2B (DK EXCL) (73%)

Base: All respondents (n=1445)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree

DK EXCL = "don't know" responses excluded
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Concern about potential misuse of data

BY TOTAL RESPONDENTS

Despite relatively high levels of trust, seven in ten (71%) PERSONA-ID users say they are concerned about the potential misuse of identity data in the
industry.

. STRONGLY SOMEWHAT SOMEWHAT . STRONGLY | DON'T
AGREE AGREE DISAGREE DISAGREE KNOW

71%

AGREE )
T2B (DK EXCL) Agreement higher among:

| am concerned about
the potential misuse of

DK EXCL
59% « Gender diverse (79%)

identity data in the

industry. 15%

DISAGREE

30% B2B (DK EXCL)

Base: All respondents (n=1445)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree

DK EXCL = "don't know" responses excluded
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Fear that demographic/social identity info could be used to discriminate

BY TOTAL RESPONDENTS

Further, six in ten (59%) feel their demographic information could be used to discriminate against them.

. STRONGLY SOMEWHAT

AGREE AGREE

| believe that my
demographic and social

identity information
could be used to
discriminate against me.

Base: All respondents (n=1445)

SOMEWHAT . STRONGLY
DISAGREE DISAGREE

59%

AGREE
T2B (DK EXCL)

41%

DISAGREE
B2B (DK EXCL)

| DON'T
KNOW

Agreement higher among:
DK EXCL

« Gender diverse (69%)

« Living with a disability (67%)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree
DK EXCL = "don't know" responses excluded
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Need for national-wide alignment of data collection across funders

BY TOTAL RESPONDENTS

Just over three-quarters of PERSONA-ID users (77%) agree that there is a need for national-wide alignment and standardization of data collection across
funders.

. STRONGLY SOMEWHAT SOMEWHAT . STRONGLY | DON'T
DISAGREE KNOW

AGREE AGREE DISAGREE

There is a need for 14% 77%

national-wide alignment . .
and standardization of AGREE Agreement higher among:
data collection across 12B(DKIEXCE) DK EXCL

funders to better monitor « Women (85%)
gg?n:)egprggl?ig 10% 23% + Indigenous (92%)
!nformaiion in the e « Racialized communities (90%)
industry. 34% B2B (DK EXCL)

Base: All respondents (n=1445)

DD4. To what extent do you agree or disagree with each of the following statements?
T2B = Strongly + Somewhat Agree; B2B = Strongly + Somewhat Disagree

DK EXCL = "don't know" responses excluded
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Level of interest in having access to aggregate information on demographic
representation in the industry

BY TOTAL RESPONDENTS

Most have not completed any other demographic self-identification questionnaires for the media industry in Canada (30% of PERSONA-ID users say they
have), but a majority (66%) say they would be interested in having access to this type of information.

[] STRONGLY SOMEWHAT SOMEWHAT [] STRONGLY | DON'T
AGREE AGREE DISAGREE DISAGREE KNOW

% Completed Any
Other Demographic
Self-ldentification
Questionnaires For
The Media Industry

in Canada

30%

11% 22%

DISAGREE

31% B2B

Base: All respondents (n=1445)
B4. Besides PERSONA-ID, in the last two years, have you registered to or completed any other demographic self-identification questionnaires for the media industry in Canada?2
DD4. To what extent do you agree or disagree with each of the following statements?
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Looking ahead

AMONG THOSE WHO PROVIDED FEEDBACK (14%)

While PERSONA-ID is thought to be a valuable initiative by many, respondents
want to see transparency, communication, and meaningful action.

*  Many respondents support gathering demographic data to
understand representation and drive equity in the industry.
PERSONA-ID is seen as a tool for identifying inequities,
tracking progress, and informing decision-making.

« Some respondents in the open-ends, particularly those
identifying as White, feel PERSONA-ID discriminates against
them and limits their opportunities. There are concerns that an
overemphasis on identity factors overshadows merit,
experience, and project quality. Others take issue with the
idea of demographic information as a whole and see it as @
step in the wrong direction.

« Ongoing consultation, transparency, and a commitment to
meaningful action are seen as crucial to the long-term
success and positive impact of demographic data collection
in the industry.

Base: All respondents (n=1445)
E3. Do you have any further comments about PERSONA-ID or the collection and reporting of demographic and
social identity that you would like to share with CMF2
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While | feel that my opportunities may be reduced as
more opportunities are extended to equity seeking
communities, | am fully supportive of holding space for
these individuals. Even if | am yielding the space | have
fraditionally enjoyed, | am happy to sit in that new and
smaller space.

| would like the CMF to share the data with respected
third-party organizations and researchers from the
communities represented in the data collection so that
proper third-party review of the resulfs can be
undertaken. This means evaluation of the impacts of CMF
policies to invite these communities in and also to
measure against industry norms/changes over time.

If this institution truly believes that how one identifies is all
that matters - then why ask these questions and why
segregate fundse

Yes - while the programs state that there is support for
Igbtq filmmakers there are no specific supports example
special funding, extra program. There should be special
attention to lesbians who are underrepresented in the
industry.

| just want to see action here. The industry feels the same,
even with the existence of this initiative.
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Reasons why registered to PERSONA-ID

AMONG TOTAL RESPONDENTS

Most PERSONA-ID users say they decided to register to PERSONA-ID either because a production company asked them to do so, or they needed to prove
their eligibility for their application to a CMF program.

A production company asked me to register so they could
include my PERSONA-ID number in the application. _ 4%
| was applying to a CMF program and need to prove my
eligibility to a particular program or incentive. _ 32%

| was applying to a CMF program so | decided to include
my PERSONA-ID number in the application. - 7%

| heard about PERSONA-ID and registered in case | or a
production company would need it in the future. - 5%

A CMF / Telefilm analyst contacted me to request that |
include my or a member of my feam’s PERSONA-ID number . 4%
in an application already submitted.

Other 5%

| don’t recall 5%

Base: All respondents (n=1445)
B2. Which of the following answers best describes why you decided fo register to PERSONA-ID?2
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Challenges faced when registering for PERSONA-ID account

AMONG TOTAL RESPONDENTS

There were a range of concerns including not understanding the difference between PERSONA-ID and the Dialogue accounts, difficulty knowing how to
find their PERSONA-ID again after they registered, and confusion about the email coming from Telefilm, among others. Many didn’t have issues or
couldn’t recall.

| didn’t understand the difference between the PERSONA-ID and the Dialogue accounts. I 10%
It was difficult to know how to find my PERSONA-ID again after | registered. IR 9%
It was confusing that the email for registering came from Telefim. I 8%
There were too many steps in the registration process. I 6%
| didn’'t know how to modify the information | had entered in the PERSONA-ID.. JIll 4%
There was no confirmation email sent to me after registering. Il 3%
| couldn't easily change to a new password on the first few attempts. ll 3%

| did not receive my PERSONA-ID number via email. [l 3%

Other 1M 5%
| prefer not to answer 3%
| don’t recall anything from when | registered 25%
No, did not encounter any issues with PERSONA-ID 46%

Base: All answering (n=1428)
B3. Did you face any of the following challenges or issues when registering for your PERSONA-ID account?e
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About Ipsos Game Changers

lpsos is the third largest market research company in the In our world of rapid change, the need for reliable

world, present in 90 markets and employing more than information

18,000 people. to make confident decisions has never been greater.

Our research professionals, analysts and scientists have built At Ipsos we believe our clients need more than a data

unique multi-specialist capabilities that provide powerful supplier, they need a partner who can produce accurate

insights intfo the actions, opinions and motivations of and relevant information and turn it intfo actionable truth.

cifizens, consumers, patients, customers or employees. Our

75 business solutions are based on primary data coming This is why our passionately curious experts not only

from our surveys, social media monitoring, and qualitative provide the most precise measurement, but shape it to

or observational techniques. provide True Understanding of Society, Markets and
People.

“Game Changers” — our tagline — summarises our ambition

to help our 5,000 clients to navigate more easily our deeply To do this we use the best of science, technology

changing world. and know-how and apply the principles of security,

simplicity, speed and substance to everything we do.
Founded in France in 1975, lpsos is listed on the Euronext

Paris since July 1st, 1999. The company is part of the SBF 120 So that our clients can act faster, smarter and bolder.
and the Mid-60 index and is eligible for the Deferred Ultimately, success comes down to a simple fruth:
Settlement Service (SRD). You act better when you are sure.

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP
www.ipsos.com
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Contact Information

Grace Tong Meghan Miller

Vice President, Senior Account Manager,
lpsos Public Affairs lpsos Public Affairs
grace.fong@ipsos.com meghan.millerQipsos.com
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