CMF Performance Envelopes in the
English market-
Is it time to reduce the CMF funds
earned by limitless repeats?
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Introduction

A CMF broadcaster performance envel
Tunedo [THT] as a measure of Dbroa:
In 2005-6. Since that time, there has been significant broadcaster
consolidation in the English language market.

A As C MF @nsest significant funding allocation factor weight (at 40%),
the data that follows examines whether THT (as it is currently defined)
remains an appropriate way to reward broadcasters for audience
success.

A Specifically, is there a need to immediately change the way CMF funds
are allocated so that CMF does not reward increasingly consolidated
broadcasters for recycling Canadian programs to Canadian
audiences?
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2005-06 Audience Shares By Broadcast Group
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Since then, the English market has undergone a wave of
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http://www.canwestglobal.com/home.html
http://www.astral.com/fr/default
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under the same ownership group

2011-12 Audience Shares By Broadcast Group
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However, this is not the case Iin the French market

2011-12 Audience Shares By Broadcast Group

35%

B Spec/Pay

30% - m Conventional

25% -

20% -

15% -

10% -

5% -

0% -
Quebecor Radio-Canada \% Astral Bell Corus Others

Source: BBM 2011-12 Brd year (All Day)

March 2013 CBC 1§§§' Radio-Canada






