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Introduction 

Å CMF broadcaster performance envelopes (along with the ñTotal Hours 

Tunedò [THT] as a measure of broadcaster success) were introduced 

in 2005-6.  Since that time, there has been significant broadcaster 

consolidation in the English language market.  

 

Å As CMFôs most significant funding allocation factor weight (at 40%),  

the data that follows examines whether THT (as it is currently defined) 

remains an appropriate way to reward broadcasters for audience 

success.   

 

Å Specifically, is there a need to immediately change the way CMF funds 

are allocated so that CMF does not reward increasingly consolidated 

broadcasters for recycling Canadian programs to Canadian 

audiences?   
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CMFôs performance envelopes were designed a decade ago, 

when more broadcasters were investing in original 

programmingé 

Legend: Market Presence  
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é and large specialty channel owners were competition to 

conventional players 
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Since then, the English market has undergone a wave of 

consolidation é  

July 2006: $1.7 billion 

+  

January 2007: $2.3 billion 

+  

June 2007: $375 million 

+  

Pending: $3.38 billion 

+  

http://www.canwestglobal.com/home.html
http://www.astral.com/fr/default
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é and now conventional stations and specialty services are 

under the same ownership group 
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However, this is not the case in the French market 
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