












Personalization can make content feel more relevant, but users want intelligent, credible and trustworthy curation. (Chap 1)

“Learning the robot’s language” is one key to major visibility since it leads to better understanding of, and adaptation to, web giant’s algorithms. 
(Chap 1) 

Telecom regulators could follow the EU’s lead to ensure fair competition, spur local innovation, and encourage the growth of regional digital 
economies, and in the process fend off the effects of excessive concentration. (Chap 2)

More ad-based revenue streams will open up for online content distribution (especially due to the spur of consumption on mobile devices), 
possibly offsetting declines in other revenues. (Chap 2 and 3)  

Producers and distributors could monetize the popularity of long-running unedited content and other new formats. They could possibly reach 
users who have unsubscribed from (“cord cutters”) or have never subscribed to (“cord nevers”) cable or satellite TV services. (Chap 3)

If content producers and distributors want to capture younger generations’ attention, they need to monitor what Gen Z is watching right now and 
develop their understanding of the organic digital culture that Gen Z and Millennials are growing up in. (Chap 4) 

Online rights trading platforms could provide direct control for rights holders at a lesser cost than distributor commissions, with potential benefits 
to the consumer in the form of lower prices. (Chap 5)

Online marketplaces could also provide direct access to buyers on local and international markets, including for smaller, niche or back catalogues. 
(Chap 5)

Major efficiency gains could be achieved through digitizing and standardizing rights management, product deliveries and fees for all agents 
involved in transactions. (Chap 5)

Integrated markets and globalization of audiovisual content could lead to moving from an “acquisition model” to a regional and international 
“co-production model”. (Chap 6)
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